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Introduction

Making waves

A s legalised sports betting continues to gather momentum and with 

more than half of all US states having passed laws, an abundance of 

opportunities are opening up stateside for operators and suppliers alike.

The contributors in this report discuss how businesses are expanding 

their footprint in America, where the regulatory challenges lie on a state-by-

state basis and the importance of making sure your product is technically 

compliant. On top of this, how experience, talent and heritage can give your 

company a solid advantage over the competition.  

Looking ahead, expect to see more product innovations and state 

launches as the US sports betting market really takes off.

By Melanie Dayasena-Lowe | Report editor
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The world was experiencing significant 

change in the late 2000s. Barack Obama was 

inaugurated as the 44th President of the United 

States, the banking sector was under scrutiny like 

never before as the world was sent into a financial 

crisis, and people were starting to discover a new 

phenomenon called social media. 

Meanwhile, in-play betting, itself a fairly new en-

trant to the sports betting sphere, was developing 

at pace. Realising players may not be content with 

simply being able to bet on the result of a contest 

in-play, operators began to offer more immediate 

markets, particularly in sports like tennis, with live 

odds on the next game winner accelerating the rate 

at which in-play bets could be placed.

  

A very different landscape   

The process of pricing up and offering instant bet-

ting was far from a simple task at this point. Ste-

phen Parkes, technical sales manager for suppli-

er Genius Sports, was on the operator side at the 

time, and he explains to EGR: “About 12 years ago, 

I was a junior trading assistant at William Hill, 

and the next game winner in tennis was one of the 

first markets we offered. There was no supplier that 

could provide instant betting to operators at that 

point. It was a case of me clicking buttons manu-

ally to release the next game on old school betting 

platforms.”

Fast forward to 2021, and the operation is some-

what different. Now, instant betting markets can 

be found on a majority of sports, and they can pro-

vide a welcome alternative when outright markets 

are either settled or close to settled. Traders are of 

course still required to oversee the process, but it is 

far less labour-intensive than it once was, with al-

gorithms able to account for a majority of the work. 

Models have been consistently updated to pull up 

as much information as possible, and the days of 

traders scrambling to rapidly price and update a 

next point winner market are a thing of the past. 

Just a quick glance at some in-play tennis markets 

at the time of writing shows markets including 

‘next game correct score’ and the winner of each of 

the next three points from one match in the East-

bourne International.

Numbers point to one thing     

Like with many facets of sports betting in recent 

times, the focus of instant betting is likely to shift 

more and more to the US, with NFL and MLB 

games in particular ripe for instant betting with 

their stop/start nature. Since PASPA was overturned 

by the Supreme Court in 2018, a total of 20 states 

and Washington DC have become legal, regulated 

and live sports betting markets. The proof can al-

ready be found in some of the data, showing there 

is a strong appetite for in-play betting from US-

based players.

Warren Llambias, MD of specialist US sports op-

erator Redzone.bet, says: “In-play now accounts for 

close to 60% of the number of bets we process on 

the core US sports. Within that, fast markets will 

see around 25% of the in-play bets, depending on 

the sport, while player props will be about anoth-

er 25% and core markets and their derivatives the 

other 50%. The trend is most definitely upwards 

for these instant markets as we were only seeing 

around 10% of bets on them just six months ago.”

If those numbers are not impressive enough, 

Simon Noy, head of trading at supplier Kambi, ex-

plains how its data improved in this area last year. 

He says: “In the Super Bowl a few years ago, before 

we invested in more instant markets, the drive 

market was making up more live turnover as the 

Will instant betting decide 
US markets?  

With improvements made to fast in-play markets like next 
pitch in baseball and next point winner in tennis in recent years, 
EGR assesses whether this will be a key differentiator as more 
occupants enter regulated US sports betting territories   
  
By EGR
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game was going on and as the result was develop-

ing. In 2021, instant handle on NFL rose 400% on 

the previous year. The numbers are also strong in 

baseball, where in the 2020 World Series 25% of the 

live betting turnover was on Kambi’s unique ‘result 

of pitch’ market.”

The US is of course of huge relevance to Genius 

Sports, which was announced as the NFL’s official 

data supplier in April and is also partnered with US 

operator heavyweights FanDuel and DraftKings. 

What can particularly aid the instant betting of-

fering in the US is the lessons learned from build-

ing the product in Europe. While there was a steep 

learning curve in Europe as the industry worked 

out how to build models to take care of instant bet-

ting, suppliers and operators moving into US mar-

kets now have the knowledge to grow these tools 

much faster than they have before.

Dmitry Sukhatsky, country manager at Genius 

Sports, who joined Parkes on the same call, says: 

“At the moment, the US is very pre-match heavy. 

The markets are super-fast in Europe, but we’ve al-

ready seen the shift that’s started in the US. Last 

year, 15% of our US betting turnover was in-play, 

but it’s now 20%.

“It will still likely take a few years for this to 

really improve in the US, but I think it will be much 

faster than Europe because we already know how to 

popularise it. I think it will be very popular in the 

US but it still might not be as popular as Europe.”

Once the US markets mature, we could have a 

clearer picture of which operators and suppliers 

have forged a lead on their competitors. Like with 

most areas of a sports betting platform, user expe-

rience can differ across the market and, according 

to Parkes, this is very likely to be a differentiator. 

He says: “If there is a custom-built widget that up-

dates itself and can settle bets super fast, then it’s 

just a totally different ball game. If you picked out 

20 different sportsbooks offering those markets, 

the UX will be different at all the sites. I don’t think 

pricing makes much of a difference here.”

Too much attention?

Future growth in this field will not come without 

its challenges. Referring back to the overturning of 

PASPA three years ago, this marked the end of an 

arduous conflict between the state of New Jersey 

on one side, and the North American major sports 

leagues and National Collegiate Athletic Associa-

tion (NCAA) on the other. With the leagues and 

NCAA long arguing about how legalised sports bet-

ting could impact on the integrity of sports, and 

particularly with the current negative public per-

ception of gambling in the UK, are these markets 

perhaps likely to come under scrutiny from politi-

cians and regulators?

Parkes says: “The responsible gambling tide may 

end up limiting the scope of these markets. With 

our NFL deal, we have a list of things the NFL does 

not want us to offer. The vulnerability of some of 

these markets may mean that, eventually, we may 

only be able to offer instant betting on top-tier 

events. That is why we have an integrity division 

dedicated to reporting on the wider marketplace.”

While official data partnerships have increased 

the reliability of the data on US sports, for each 

supplier and operator, getting access to this data is 

vitally important. Noy says: “The result of the pitch 

in baseball is an obvious market, but we couldn’t 

offer it until we were receiving reliable data for 

each pitch. We need authoritative, reliable data 

before we can offer markets to players and that is a 

big challenge across the market.”

Despite any challenges these markets may face, 

Llambias’ optimism is unequivocal: “We forecast 

instant markets to see the majority of in-play bets 

in baseball, ahead of core markets, by the end of 

the 2022 season and to be around 50% of NFL in-

play bets too,” he says.

The world is now a very different place to what it 

was in the late 2000s, and as competition intensi-

fies, we may soon see a US market showing more 

maturity in this field than territories that have of-

fered the same types of bets for at least a decade 

longer. 
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Featuring: Scientific Games Digital

Ahead of the game 

Cathryn Lai, SVP and general manager, US 
at Scientific Games Digital, discusses how 
the company has accelerated its footprint 
across North America and the foundations 
it has placed for future growth

EGR Intel (EGR): The first half of 2021 has been very busy 

for Scientific Games, what have been the key highlights 

from your perspective?

Cathryn Lai (CL): We’ve enjoyed a stellar start to the 

year with several successful launches and commer-

cial deals. Our partnership with FanDuel goes from 

strength to strength and for one of the world’s big-

gest sportsbook brands to deploy our OpenSports™ 

sportsbook technology in 10 states speaks volumes 

for the quality of our product. 

Following a successful launch in West Virgin-

ia at the back end of 2020, we have since delivered 

OpenSports for the Flutter Entertainment brand in 

Colorado, Illinois, Indiana, Iowa, Michigan, New 

Jersey, Pennsylvania, Tennessee and Virginia. In ad-

dition to FanDuel, other key operator partners, in-

cluding WynnBet and Betfred, are powered by our 

OpenSports platform, which continues to deliver 

the best performance during major sporting events 

such as the Super Bowl and March Madness. 

In the midst of all this activity, we also acquired 

SportCast as part of our ambition to redefine the 

sports betting experience. There’s never a quiet 

period at Scientific Games and the previous six 

months suggests that we’re heading in the right  

direction.

EGR: When rolling out OpenSports technology across 

multiple states, how complex is the process given each 

state holds different regulatory frameworks?

CL: Launching across multiple states requires next 

level strategic thinking and flexibility to ensure 

customers have the right product in place from day 

one. With state frameworks different across the 

board, we have to make sure we are fully aware of 

all the technical requirements and adjust our tech-

nology accordingly to ensure regulatory compliance 

and the inclusion of the necessary responsible gam-

bling tools for player safety. Our platform is adapt-

able, and we can quickly customise certain layers of 

the sportsbook specific to each market, which helps 

us get to market faster. Because of our superior 

knowledge and understanding of the overall mar-

ketplace, we are ahead of the game when it comes 

to new market launches in the US.

EGR: Scientific Games recently acquired BetBuilder 

pioneers SportCast, how important is this addition to your 

overall product offering?

CL: Constantly improving our overall product offer-

ing is a high priority for Scientific Games and the 

acquisition of SportCast takes OpenSports to the 

next level. SportCast provides us with a key compo-

nent of the sportsbook and will complement our 

platform’s existing offering. The company is re-

nowned for establishing the original BetBuilder 

product that is enjoyed by bettors worldwide, along 

with revolutionising the outrights and pre-match 

markets within the sports betting sector. 

The team, led by managing director Ryan 

Coombs, are very ambitious and forward-thinking, 

which suits the culture here at Scientific Games. For 

our US partners, it’s fantastic news as we’re in a po-

sition to bring more quality products to their offer-

ing and capture the interest of a wider audience of 

bettors. We’re really excited about their product in-

novation plans, including how they intend to shake 

up the in-play betting arena. 

Cathryn Lai
SVP and general 

manager US
Scientific Games 

Digital
Cathryn Lai is 

responsible for SG 

Digital’s US operations, 

which has experienced 

significant growth 

following several new 

commercial wins across 

the division’s igaming 

and sports betting 

product areas.

Platform reliability is fundamental to 
delivering a frictionless service and 
it’s a key pillar of what OpenSports is 
renowned for in the industry 
Cathryn Lai | Scientific Games Digital

008-009_EGR_US Sports Betting_2021_SG Digital.indd   8 16/07/2021   16:38



U S  S P O R T S  B E T T I N G  R E P O R T

9

EGR: OpenSports continues to break records for betting 

transactions across some of the world’s biggest sporting 

events, how do you ensure the platform retains its reliability?

CL: The OpenSports platform regularly undergoes 

testing by the team to provide operators with the 

assurance that the technology will withstand the 

pressures that come with key sporting fixtures. As 

the popularity of sports betting grows at a pace in 

the US, platforms have to be prepared for increased 

traffic during peak times. In the UK, OpenSports 

recorded 15,000 peak bets per minute during 

horseracing’s prestigious meeting, the Grand Na-

tional. The 60.5% increase in processed bets com-

pared to the 2019 event wouldn’t be possible with-

out a platform that was able to report 100% uptime. 

It was a similar case for the Super Bowl earlier 

this year. Wagering levels were at an all-time high, 

but while OpenSports reported zero downtime, it 

was clear other sportsbooks struggled to cope with 

demand that led to many unhappy customers. Plat-

form reliability is fundamental to delivering a fric-

tionless service and it’s a key pillar of what OpenS-

ports is renowned for in the industry. 

EGR: There is a growing trend of operators pivoting their 

sports betting technology to an in-house strategy, what is 

your view on this?

CL: Ultimately, the shift towards taking processes 

in-house will be judged on whether these operators 

can maintain the performance levels required to 

compete with their main rivals. While such a move 

provides them with greater control, there’s still a 

strong argument as to why third-party providers 

should still be utilised. 

At Scientific Games, we have a proud heritage of 

servicing the world’s biggest operators, and a main 

reason for this is because of our robust and scalable 

technology. OpenSports continues to perform at the 

highest levels during major sporting events, which 

is not always the case for other sportsbook provid-

ers who often experience downtime during critical 

moments of the user journey. 

EGR: Looking ahead, how do you see the US sports betting 

scene evolving over the coming months?

CL: We’re anticipating more states to legalise sports 

betting, with the likes of Ohio and Massachusetts 

edging closer to approving bills. As with any state 

opening, we’re fully prepared behind the scenes 

and ready to make the appropriate changes to 

ensure our technology is compliant and ready for 

our operators upon new market launches. 

When looking at the overall sports betting expe-

rience, we believe there’s a lot more to come to pro-

vide bettors with the best possible form of enter-

tainment to enjoy in a responsible way. In particu-

lar, in-play betting is evolving and the SportCast 

team is already looking at ways in which they can 

push the boundaries and take the playing field to 

the next level.

EGR: Finally, what else can we expect from Scientific 

Games and OpenSports for the remainder of 2021?

CL: More product innovation and state launches 

can most definitely be expected. We’re fully com-

mitted to providing the best sports betting experi-

ences for our operator customers and their players, 

and with the start of the new NFL season not too far 

away, plans are already underway as to how we can 

maximise engagement opportunities. That includes 

introducing new betting markets and ways we can 

elevate the user experience. 

Our igaming division complements OpenSports 

and continues to deliver growth for US operators. 

OpenGaming, the industry’s leading content aggre-

gation platform, has introduced several new studio 

partners in recent months, supporting existing con-

tent from our in-house studio and third-party pro-

viders such as NetEnt and Big Time Gaming (BTG). 

With OpenSports and OpenGaming, we have the 

ultimate solution that provides operators with a 

strong platform to build from. 

Expect to see more operators launch with our ser-

vices over the coming months. 

Featuring: Scientific G
am

es D
igital
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Featuring: Sporting Solutions

Building on experience, 
talent and heritage 

Sporting Group CEO Andy Wright reflects 
on his first two months at the sports betting 
supplier and how it plans to leverage its 
relationship with FDJ to grow its presence 
in the US sports betting market 

EGR Intel (EGR): How are you finding the role so far?

Andy Wright (AW): It’s great, I’ve always admired 

Sporting Group and since joining Sporting Solu-

tions I’ve recognised the great people here as well 

as the passion and ambition of our parent company 

La Française des Jeux (FDJ) to ensure that Sporting 

Solutions is successful. I’m looking forward to what 

the future holds for the company.

EGR: What do you see as Sporting Solutions’ biggest 

strength right now?

AW: The experience and talent of the team through-

out as well as our heritage in pricing, trading and 

risk management. This is what Sporting Index, our 

market-leading B2C spread betting business, was 

built on, and it was the success of this business that 

changed the face of trading across the whole sports 

betting sector. This is what we see as our key exper-

tise at Sporting Solutions, and we’re developing a 

number of new and exciting products on our road-

map that showcase this.

Another big advantage is the backing of FDJ. 

Clearly having the backing of one of the world’s big-

gest gambling companies has its benefits, and a big 

part of my job is to bring Sporting Solutions closer 

with FDJ to realise a lot of these benefits. FDJ has 

deep and trusting relationships with the World Lot-

tery Association and lottery operators around the 

globe, particularly in North America, where we be-

lieve that gives us an advantage in providing our 

sports betting services in the future.

EGR: Speaking of that exciting roadmap, how do you see 

Sporting Solutions evolving over the next 12 months?

AW: North America will be a key focus for Sporting 

Solutions in the next 12 months and beyond. FDJ’s 

relationships with lottery providers, where sports 

betting may not yet be in their DNA, provides Sport-

ing Solutions with an opportunity to help them in-

tegrate sports betting as a new stream of revenue 

and cross-sell to their core customer base. The US 

is experiencing a gold rush at the moment with 

deals being done to increase shareholder value for 

big companies. What we want to do instead is build 

partnerships and work more collaboratively with 

new partners, anticipating some of the challenges 

they may face as the market matures.

 

EGR: What does Sporting Solutions bring to the industry 

that others don’t?

AW: A key innovation of ours is automated risk 

management and the flexibility this provides opera-

tors to customise risk to their own appetite, which 

is proven to improve margin for our partners. Au-

tomated risk management is configurable to allow 

partners to finesse risk appetite across the many 

areas of their sportsbook, and future iterations of 

this will provide further flexibility and be able to 

detect where the areas of attention are required 

across an operator’s product range and propose a 

course of action. This is where we should be in the 

ecosystem of sports betting and I look forward to 

evolving this as a core product.

Another key aspect of our product offering is 

modular integration and the ability to outsource 

only the elements of a sportsbook that an operator 

feels they need to. The monolithic nature of some 

of the other platforms on the market leads to inflex-

ibility and an inability to differentiate a sportsbook, 

and therefore hinder an operator’s ability to suc-

ceed not only on a national level, but on a regional 

level as well. We’ve always believed in flexibility and 

empowering operators to be able to adapt to market 

changes, especially in developing sports betting 

markets like North America. 

Andy Wright
CEO
Sporting Group

Andy Wright is the new 

CEO of Sporting Group. 

Prior to joining Sporting 

Group, Wright worked 

in Australia leading the 

wagering business for 

Tabcorp following its 

A$12bn merger with 

Tatts in 2017, taking the 

business through a reset 

and constructing and 

executing upon a new 

three-year strategy. 

His experience is born 

out of the financial 

trading sector, where 

he worked as a financial 

moneybroker for 10 

years, gaining a passion 

for risk management 

and trading technology 

which is at the heart 

of Sporting Group’s 

operation.
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